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Urban mobility: Main challenges & policy goals

Urban mobility accounts for
40 % of all CO2 emissions
of road transport and up to
70 % of other pollutants
from transport.
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=Mobility: a changing sector
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- In addition, the use of new technologies and the growing digitization in various areas (work, trade and transport), allow the realization of New ideas and concepts of mobility, but it also brings along additional challenges and threats. 
All this has led in recent years to a rapid transformation of urban mobility.


= From lockdown to gridlock?

Redistributed space
Active travel boom

Cleaner air
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Public transport collapse

Teleworking ...
Car as safety bubble COVID-19
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The new role of the public sector
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The public sector generally has various functions related to the provision / regulation / management of transport services, ranging from contract transport services and traffic management to the provision of travel information.

Originally controlled by the public sector, these tasks are seeing an expanding role for the private sector and other third parties. For example, the new market for mobility services (car and bicycle sharing, carpooling, etc.) has seen substantial growth in third party players. Not to mention urban freight, of course.

Open data management has led to a stronger role for smartphone app developers and digital companies in providing information services for travelers.

Indeed, the growth of connected mobility means that local authorities are no longer the main data holders: utility companies, the telecommunications industry and vehicle manufacturers often have a better picture of the state of the transport network than the authorities of transport themselves.
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Furthermore, transport planning and managmenet is inextricably integrated with urban space planning and management. 

One of the most expensive and valuable assets in the mobility system is urban space: cities and metropolitan regions not only offer the road network as transport infrastructures, but also the infrastructures for managing intermodality (interchanges, stations, parking and race, ...) and the parking of vehicles (on-street and off-street parking).

This gives the possibility to prioritize and distribute modes via space allocation and space pricing.


Leading role of local authorities

Holistic view
Neutral approach

Collective well-being
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For all these reasons, it is crucial that the public sector maintains a coordinating role – albeit constantly involving private stakeholders in transport planning and management. 

Local Authotites guarantee a holistic vision of all mobility services, with the ability to assign priorities and integrate them according to their targets objectives; 
They guarantee a neutral approach, for example for the management and use of personal and private data; 
and they pursue the collective well-being of all citizens and businesses active in the area.
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Evaluate

“It's not so much the
destination as It Is the journey”
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This is easy to say, more complicated to put into practice. What is important to stress is that each urban context is unique, and therefore objectives and measures must be defined at the local level with one's community. However, there is a path to take to reach the targets, and this can be shared with other cities, supporting each other and working with industry, in the case of the logistics sector, to accelerate the transition to zero-emission and efficinent city logistics.

Therefore, the message is that “It's not so much the destination as it is the journey”: local authorities should collaborate with each other and with the logistics stakeholders, to define together the pathway and a roadmap for ZE freight. 

Btw, this very wise statement is by Jack Sparrow from Pirates of the Caribbean�



SUMP: objectives and characteristics

SUMP Guidelines (2019). EU Commission

— Strategic plan to meet the urban mobility needs of
people and businesses for a better quality of life

— Itis based on existing planning practices

— It reflects the principles of integration, participation and T
evaluation GUIDELINES FOR

DEVELOPING AND IMPLEMENTING A
SUSTAINABLE URBAN MOBILITY PLAN

— Itis based on a long-term vision
— It covers all modes and forms of transport ." g b

— Process guidance (not measures) N

POLIS

WWW. pOI isnetwork.eu CITIES AND REGIONS FOR TRANSPORT INNOVATION



: SUMP: a definition

“A Sustainable Urban Mobility Plan (SUMP) Is a strategic plan
designed to satisfy the mobility needs of people and
businesses in cities and their surroundings for a better quality
of life. It builds on existing planning practice and takes due
consideration of integration, participation, and evaluation
principles” (Guidelines for developing and implementing a
Sustainable Urban Mobility Plan — 2nd edition, 2019)

GUIDELINES FOR
DEVELOPING AND IMPLEMENTING A
SUSTAINABLE URBAN MOBILITY PLAN

— Not limited to solutions to traffic-related congestion

— Improvement of citizens' quality of life (referring to
accessibility rather than transport)
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Milestone: Milestone:
Measure implementation Decision to prepare
evaluated a SUMP
What have we learned? What are our resources?
: 02
How are we doing?
What is our planning context?
How can we manage well?
What are our main problems
. and opportunities?
Bl ne:
9 Sustainable Urban AU IAHABLE
Mability Plan adopted URBAN MOBILITY e
PLANNING Q Analysis of problems and
opportunities concluded
Are we ready to go?
What are our options for the future?
05
What will it take and 4 . ;
: : ?
who will do what? 4 kintus | What kind of city do we want:
| How will we determine success? )
What concretely, will we do? .
. Milestone:
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Innovative,
sustainable
and shared

VISION
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Ma anche perche’ la mobilita’ rappresenta un element essenziale per il funzionamento della citta’, e le autorita’ locali hanno un ruolo centrale per far si che la mobilita’ sia pensata per rendere la citta’ un luogo piacevole in cui vivere e lavorare. Per questo, Polis supporta le autorita’ locali nello sviluppo di una vision innovative, sostenibile e condivisa della mobilita’ del future.

Affinche questo avvenga in maniera efficace, le citta’ devono tenere conto dell’ecosistema complesso in cui si trovano a pianificare e regolamentare, e devono tenere conto di diversi aspetti tramite un approccio integrato e in un’ottica di sostenibilita’ economica, ambientale e sociale


inother red bus

going green for LONDON

Green Transport

The new draft Mayor’s Transport Strategy aims to change the way people choose to travel.

By 2041, the Mayor aims for 80% of all Londoners’ trips to be made by foot, by cycle, or by

public transport.

€ TO THE WEBSITE

13 programs to a climate-neutral future

The time is now. Now is the time to shift from ‘doing what can be
achieved’ to ‘doing what must be achieved. A shift that implies a
systemic change to the city and its community. Leuven has the
ambition, as well as the responsibility, to lead the way. The
Roadmap 2025 - 2035 - 2050, drawn up by Leuven 2030 and
numerous experts, serves as a guideline for achieving the goal of a
climate-neutral city by 2050. In September 2019 a professional
team of Program Facilitators was set up, who will translate this
unique plan into further concrete action and impact.
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MODAL SPLIT - BUDAPEST (DISTANCE BASED, WORKING DAY)

PASSENGER CAR TRANSPORT WALKING CYCLING

2014

2017

2030
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GOTHENBURG 2035
TRANSPORT STRATEGY
FOR A CLOSE-KNIT CITY

By 2035 at least 35 per cent of journeys in Gothenburg will
be taken on foot or by bicycle

By 2035 at least 55 per cent of motorised journeys in

Gothenburg will be by public transport
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An integrated
multimodal

sustainable urban
mobility
ecosystem




Integrated planning vision with clear targets — of which climate is just one

ns ,'échnologies are available, regulatl
Ll J|th pollcy goals

. R -:.",-'-_' ‘ A

Cooperatlon with and support from national and European I

Cost | .
Leadership




: Thank you
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POLIS CONFERENCE 2021

1-2 December, Gothenburg

glozzi@polisnetwork.eu
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