Introduction of #ExperienceEurope Campaign

European Union Delegation in Beijing
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Objective

* To support the achievement of the EU’s policy
objectives through strategic public diplomacy
activities in China that engage meaningfully with
targeted audiences and stakeholders

Purpose:
* Increase understanding of the EU project

* Increase visibility of the EU (both institutions and
member states)

* Integrate and amplify the impact of ongoing and
future work

» Successfully engage, mobilize, and build trust with
Chinese stakeholders and target audiences




Timeframe

24 months, from 9 May 2017 through
the end of April 2019

e Thematic months:
May 2017: EU 101

June 2017: Environment & Climate
Change

July 2017: Maritime Economy
August 2017: EU-China Relations
September 2017: Education

October 2017: Science & Technology

November 2017: Transportation &
Connectivity

December 2017: Social Issues
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Main elements of the campaign

* Information sharing on social media:
» 2 Weibo posts / day
* 1 WeChat post / day
» 2 to 3 expert podcasts / month
* 1 infographic & 1 animated video / month

* Information sharing through traditional media:
* 1 media briefin%/ month, including press
release & fact sheet based on topic of the
month
* Cultural events:
* Design Competition (May-June 2017)

* 3 annual music camps with the European
Youth Orchestra and Chinese partners

(dates TBD)
* 3 annual literary festivals (November 2017,
April 2018, November 2018)
* Large Forums:
* On Peace & Security in September 2017
* On Education in November 2017
e 2others TBD

* Public lecture series: 10 x 2 lectures by European
experts
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Collaboration with
Member States

e Cross-promotion on social media (Weibo,
WeChat)

MS channels to introduce
#ExperienceEurope

MS channels to carry some interesting
posts from #ExperienceEurope

#ExperienceEurope channels to carry
MS posts or MS media coverage that

are related to monthly topic

Other ideas for thematic months &
information sharing

Experts for podcasts
EUROPE #ExperienceEurope logo to be shared
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* Participation in various activities
 |deas for Music Camp
* |deas for Literary Festival
* Speakers & panelists for large forums
» Experts for public lecture series




